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PRESIDENT'S MESSAGE
My Dear Friends,
For the first time, we held our GMM at the Manila Polo Club to explore the various
alternatives available to us for the convenience of our members and to see if it would
be more efficient for us to do so. In spite of the outstanding credentials of our speaker,
Mr. Arthur R. Tan, President & CEO of Integrated Micro-Electronics, Inc. we only had
102 members attend our 3rd GMM. However, this could be due to the adjusted date to
accommodate the availability of our speaker.
During our GMM, we also had the MOA signing with
Bloomberg TV Philippines arranged by one of our
members, Mr. Albert Gamboa. Veteran Broadcast
Journalist Ms. Twink Macaraig signed on behalf of
Bloomberg TV Philippines. With this MOA, you can
expect more FINEX members being asked to appear on
Bloomberg TV Philippines as resource persons on various
financial and business matters. We also inducted our
new members and awarded those who earned more
than a hundred points to become a member of the FINEX
Century Club.
As a testament to the pre-eminent status of FINEX in
the financial community, our views were solicited by
the various TV stations. Over the last few weeks, I was
interviewed on various topics by GMA 7, ANC News, PTV
4, Bloomberg TV and GNN. Of course all my answers
and views were consistent with our advocacies and always
tempered with caution.

Presenting our token of appreciation to our GMM Guest
Speaker Mr. Arthur R. Tan.

at the BSP Assembly Hall A; and the invitation from the
National Competitiveness Council to provide inputs to the
“Project Repeal: The Philippine Red Tape Challenge.” We
have also come up with our position against some of the
issuances of the Board of Accountancy which we viewed
to be detrimental to the growth of MSMEs which was
expertly drafted by our 2010 President Greg Navarro.

There were many other activities we were invited to
participate in such as the; MBC/Rabobank “Financial
Market Outlook Impacting South East Asia” last March
31; First MART GMM with the theme “Elections and
the Financial Markets” on April 5; the invitation of BSP
Governor Amando M. Tetanco, Jr. to their event “National
Strategy for Financial Inclusion (NSFI) Tactical Plans:
Working Together with the Private Sector” on April 11

(continued on page 12)

Signing of the MOA with Bloomberg TV Philippines represented
by Ms. Twink Macaraig.

Inducting our latest FINEX members during our last GMM at
the Manila Polo Club.
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4th

General Membership Meeting
Legaspi 2, Makati Diamond Residences • April 21, 2016

Guest of Honor
& Speaker

“The Future of the Internet –
in the Eyes of a
Technology Entrepreneur”
Mr. Nico Jose S. Nolledo
Chairman & CEO
Xurpas, Inc.

Nix Nolledo is the Chairman and CEO of the largest
listed consumer technology company in Southeast
Asia (with a market capitalization exceeding $680
million), Xurpas Inc. which listed in the Philippine
Stock Exchange last December 2, 2014. Xurpas’
listing has won several awards including the Best
Small Cap Technology Deal in Southeast Asia for
2014 by Alpha Magazine, and the second Best
Managed Small Cap Company in the Philippines by
Finance Asia.

Philippine startup that has made it to the prestigious
YCombinator incubation program.
In 2015, Nix was selected as Endeavor
Entrepreneur by non-profit organization Endeavor
during its 60th International Selection Panel in
San Francisco, USA. This is the first time that the
prestigious organization has ever conferred this title
on a Filipino.
Last year, Nix was a recipient of The Outstanding
Young Men (TOYM). The TOYM Awards recognizes
young men and women who have demonstrated
excellence in their fields and whose dedication to
their profession resulted in significant contributions
to the welfare of their countrymen.

Nix is the Philippine venture partner of Wavemaker
Partners, a member of the Draper Network which
gives him a pulse on the latest innovations in global
technology.
A foremost technology entrepreneur, Nix is also an
angel investor in a number of technology companies
here and overseas including Rappler.com, the
largest social news network in the country,
ACommerce, the largest e-commerce supply chain
company in the region, and Kalibrr, the only

Nix is also Ernst and Young’s 2015 Philippine
Entrepreneur of the Year. He will be the
Philippine representative to the EY’s World
Entrepreneur of the Year to be held in Monaco in
June 2016.
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Aklan’s Investments Rising
By: J. Albert Gamboa

PetroWind farm in Nabas, Aklan

Barangay Caticlan in the first-class municipality of Malay hosts
the nearest aviation gateway to Boracay, voted the world’s best island
by international magazine Travel + Leisure in 2012.
with funding from the Development Bank of the
Philippines.

Boracay’s three barangays (Yapak, Balabag, and
Manoc-Manoc) are administratively part of Malay
town. Caticlan’s Godofredo P. Ramos Airport is the
seventh busiest in the Philippines and the third
busiest in Panay island, next to the international
airports of Kalibo and Iloilo.

Last year, the 36 MW Nabas-1 Project consisting of
18 wind turbine generators, started feeding energy
to the Visayas grid of the National Grid Corp. of
the Philippines. PWEI President Milagros V. Reyes
hailed this as a “big milestone” for the province of
Aklan. She said this was Aklan’s first export of power
sourced from the single biggest renewable energy
investment in the province.

The National Economic and Development Authority
(NEDA) approved the extension of the Caticlan
runway in 2008, but San Miguel Corp. (SMC) only got
the green light in 2013 to extend it from the current
950 meters to 2,100 meters so the Boracay airport
can accommodate international flights. The modern
air terminal is managed by SMC subsidiary TransAire
Development Holdings Corp.

After more than two months of successful testing
and commissioning, the DoE certified on June 10
that Nabas-1 is on commercial operation. The 14 MW
Nabas-2 Project is on hold, pending the passage of a
law allowing its development inside the Northwest
Panay Peninsula Natural Park straddling Nabas and
Malay.

Aklan province is booming, and according to NEDA,
several private companies have pledged to invest P20
billion there for power and infrastructure projects
over the next three years. These developments
include solar, wind, and hydro power generation
plants with a combined capacity of at least 70
megawatts (MW).

Over at Bora, investments are also on the rise. Ayalaowned Manila Water Co., Inc. (MWCI) operates
the Boracay Island Water Co., Inc. under a 25-year
concession agreement with the national government’s
Tourism Infrastructure and Enterprise Zone Authority.
Recently, MWCI signed a memorandum of agreement
with Aklan’s provincial government to expand the
coverage of its water supply business from the
present three barangays in Malay to the entire Aklan
province.

PetroWind Energy Inc. (PWEI), a unit of Philippine
Stock Exchange (PSE)-listed PetroEnergy Resources
Corp., is the biggest among these investors. I had
a chance to visit the first phase of its wind power
project at nearby Nabas, a coastal town overlooking
Boracay. The renewable energy project is being
undertaken by PWEI through a wind energy service
contract issued by the Department of Energy (DoE),

(continued on next page)
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(continued from previous page)

Since my last visit to the top
tourist destination, new worldclass resorts have sprouted on
both the so-called front and back
beaches of Boracay. The latest to
open is the resort-hotel of Azalea
Residences, the leisure arm of
PSE-listed 8990 Holdings, Inc.
Frequent visitors say the best
time to visit Boracay is during the
off-season from mid-June to midOctober when the island is less
crowded and resorts lower their
rates. Nowadays, environmental
measures are being implemented
to prevent overdevelopment and
preserve my favorite beach as a
world-class holiday haven.

Roofdeck of Azalea Boracay
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Republished from “Business Option”, Manila Bulletin – April 7, 2016

Digital Campaigning
By: Reynaldo C. Lugtu, Jr.

As the presidential campaign goes full throttle, it’s obvious
that the campaign managers are barraging all media types with
their ad. What’s even more noticeable is that there’s seemingly
a continuous stream of news about each presidentiable,
either to promote oneself or discredit another altogether.
Nonetheless, there is still “lackluster, unimpressive
campaign in the digital space,” and we haven’t seen
much from the candidates in terms of “how they use
the Internet, technology in creating new organizations
of voters” as observed by social media expert Tonyo
Cruz said during CNN Philippines’ election roundtable on
digital campaigns.

director Brian Fallon had posted a point-by-point
takedown of the April 23 piece on Medium, an online
publishing platform-cum-social network.”
“Like Facebook or Blogger, another platform Williams
created, anyone can create an account and post on
Medium, while following other users and certain
categories of content. A week-and-a-half later, the
Clinton team followed up on the site with a strategy
memo from campaign chairman John Podesta,
announcing the campaign’s new rapid-response site and
social media presence, ‘The Briefing.’”

This is true. Marketing people including campaign
managers are just scratching the surface of technology
when it comes to bringing their messages across the
populace. With internet penetration in the Philippines
hovering to more than fifty percent now, couple that
with the country being the social media capital of the
world, digital play presents huge opportunities for the
guerrilla marketer.

“In both cases, the media pickup was wide. Publications
ranging from The Guardian to The Hill to The New York
Times, itself, all linked to or quoted from Podesta’s
Medium post. And that, in turn, got the attention of the
political world’s media mavens.”

One great use case was reported by Newsweek last year
regarding the kick-start of Hillary Clinton’s campaign
– “When Hillary Clinton’s presidential campaign was
scrambling this spring to rebut a new book alleging ties
between her family foundation’s fundraising and her
work at the State Department, strategists didn’t turn to
the op-ed pages of a major national paper or a widely
distributed press release. Instead, they turned to a Web
platform—very popular in tech circles but little known
in Washington. And her campaign isn’t the only one
picking up on its political promise.”

The use of analytics also presents a powerful
complement to the massive data that can be available
in the internet and social media, and the models are
becoming much more sophisticated with each new
election in the US.
One example is reported in SiliconANGLE Media about
how Obama used analytics – “In 2008… the Obama
campaign team really actively recruited and brought in
a lot of data scientists to compile from all the different
surveys … on each eligible voter. Then again in 2012,
Obama really poured over all the data to identify all the
people who voted for him in 2008 to project that out.
Every election, data analytics will get more advanced.”

“The buzz around Clinton Cash, an investigation into
the Clinton Foundation’s fundraising by a conservative
writer, had been building for weeks before The New York
Times came out with its first article based in part on the
book’s research. Within hours, Clinton communications

(continued on next page)

The author is a senior executive in an information and communications technology firm. He also teaches strategy,
management and marketing courses in the MBA Program of the Ramon V. del Rosario College of Business, De La
Salle University.
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(continued from previous page)

Campaign managers, just like any other marketer, should make full
use of the digital arsenal that’s available, and even develop tools in
the future. The key is linking up with the right technology partners
here and abroad that has executed insurgent digital campaigns.
***
The opinions expressed here are the views of the writer and do not
necessarily reflect the views and opinions of FINEX. The author may
be emailed at reylugtu@gmail.com or visit his website at www.
reylugtu.com.
Read more at http://www.mb.com.ph/digital-campaigning/#fjCpDcF
WMSJgCKZV.99

FINEX
FINEX
Focus
Focus
April 2016
April 2016

7

7

Republished from “Free Enterprise”, Business Mirror – April 8, 2016

Professional Practice as a Business
By: Wilma C. Inventor- Miranda

In the book “Rich Dad Poor Dad” by Robert Kiyosaki
which I read years ago, it mentioned that going into
real estate business is one way to get rich. However,
he has reservations for professional practice since it
is one endeavor that really needs the presence of the
professional, one that will not grow if the person is not
there.

We have clients who were with us for a long time and they
have been good-paying clients. When my father died I
have to weed out clients who were a headache to us and
replaced them with good ones. As I mentioned, our Firm
is based in the province but I also have a few clients in
Manila although the work is being done in the province. I
introduced new professional services in our firm and were
able to get special audit projects. But because of the low
professional fees of the other smaller firms in our place, it
is hard to compete.

I grew up with my father in the public practice of
accounting in the province and my perception is that it is
more of a vocation like a teacher rather than a business.
The retainer fee in the province is not that big and he has
to supplement his meager income by teaching after office
hours and became a successful insurance person on the
side. The latter provided most of our needs at home and
help my father to buy our first car and build our home
without a single loan.

We are also limited by our professional ethics to market
our services and we just have to improve the quality of
our services for clients to look for us and request for our
services. The profession has to keep up with the rapid
change in technology, too. Technology can make our work
easier and faster and add value to our services. On the
other hand, it also increases the cost because of additional
investment in technology infrastructure. We just have to
manage our profession like a business while at the same
time maintaining professional ethics to keep us afloat and
even thrive.

His practice grew through the years but not in leaps and
bounds and still far behind compared to those in Manila
which are run by tier of professional firms which are lower
than that of the big audit firms. I know he managed the
Firm well because it has grown through the years, but the
external factors such as competing low fees from other
local firms hindered further growth.

In an article in icaew.com it mentioned about four factors
driving a shift in the accountancy landscape: technology,
competition, regulation, and clients’ expectations. We
also have to constantly be updated through seminars
and trainings. I divide my time between the province and
Manila since my father died and most of my time are spent
in attending trainings and seminars in Manila to be updated
with the latest regulations, procedures, processes and
everything related to my profession. I also have to meet
potential clients and colleagues in the profession to discuss
services which we can provide our clients to help improve
their businesses.

I can also see how other professional practices had grown
especially in Manila and not only in the accountancy
profession but also in other profession like medicine, law,
etc. It is just a matter of how we look and manage our
profession. In the last seminar which
I attended where the Board of Accountancy Chairman Mr.
Joel Tan-Torres is the Resource Speaker, he mentioned
about helping change the way clients treat our professional
fees. We must let them see that it is just as important as
paying their utility bills. I completely agree with this.

While technology and the global accountancy environment
is evolving, the profession should also keep up with the
pace. We can help improve our clients’ businesses by
helping improve our own. We just have to find our niche
– whether in outsourcing services or audit services. Our
fees should be reasonable enough for our client to be
satisfied both in our fees and the quality of our service.
But it should not be so low as for us to regret why we ever
entered into this profession.

There are two inevitable things in life: death and taxes.
Our clients need to secure an auditor’s report and
have their financial records audited to comply with the
requirements of the regulatory agencies or even hire
somebody to help them with their tax compliance and
keeping their records. Certainly this is just as important as
paying their light and water and telephone bills.
(Wilma Miranda is the Chairperson of the Media Affairs
Committee of FINEX, Managing Partner of Inventor, Miranda
& Associates, CPAs and Treasurer of KPS Outsourcing, Inc.
The opinions expressed herein are the views of the writer
and do not necessarily reflect the views and opinions of
these institutions.)

The demands of businesses for accounting and audit
services and the rapid changing technology and global
economy could be a boon or bane to the profession – it all
depends on how we look at it and manage it.
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Republished from “The C-Suite Corner”, Manila Times – April 15, 2016

Creating a Financial Footprint
By: Benel D. Lagua

someone’s financial transactions which another entity aims
to follow, just like looking for footprints of where you’ve
been. Since having a financial footprint will lead to a better
credit assessment, one must knowingly and deliberately
build it with care.

One view of credit is that it represents spending future
money or unearned money to acquire goods and services
needed today. Credit availers should be aware that lenders
will try to ensure that the money lent will be within
what can actually be earned or sourced by the borrower.
Suppliers of credit will evaluate the borrower’s capacity
and willingness to generate the future revenues that will
pay off the debt.

Following is one useful taxology of what constitutes a
financial footprint. First is personal credit which includes
credit history of the principal consisting of credit cards,
home mortgages, payment of utilities and legal records.
The financial record of the enterprise and the principal
must be well-kept and this includes financial statements like
income (revenues less expenses) statement, balance sheet,
cash flow statement and auditor’s notes. Another category
is trade data. This includes verification of borrower’s
performance and dealings, like past financial institution
dealing, key suppliers, industry and competition data,
customer records, etc. Finally, there is an emerging set of
alternative data such as online web transactions, website
and the social media (facebook, twitter, linkedin and the
like). Social media is getting to become a powerful tool to
unlock one’s history.

To get a loan approval from whichever source, like banks,
credit cooperatives, microfinance institutions, credit card
companies and other financial intermediaries, the borrower
will be assessed based on available records, whether good
or bad. Positive credit information will be gathered on good
past performance such as, but not limited to, information
on timely payments and meeting promises made. Lenders
also take a look at negative credit performance of the
borrower such as late payments or non-payments.
In other words, it is most likely that the borrower will be
evaluated based on some historical record. If the subject
does not have any credit history, is opaque and difficult
to read, accessing the desired loan becomes a challenge.
The technical term is information asymmetry, a situation
in which one party in a transaction has more superior
information compared to another. Simply put, what one
knows about the other is not necessarily the same as what
the other knows about himself. And the creditor is looking
to solve the asymmetry by aiming for congruence.

Borrowers, especially in the SME sector, should take on
this task proactively by improving their financial and
information literacy. If necessary, they could seek the
requisite training for this from relevant public and private
sector providers. Developing a financial footprint cannot be
left to chance and is primarily the responsibility of the one
whose footprint is being taken. By taking this perspective,
the principal will assume more responsibility for his affairs
and cannot blame other parties who are definitely aiming
to trace the financial footprint.

External finance sources need adequate information
to facilitate decision-making. This includes quantitative
and qualitative information such as financial statements,
business results, forecasts, business plans, state of
competition, etc. The creditor checks one important
parameter, the borrower’s character that can only be built
on reputation and good standing. With this awareness,
the borrower’s task is to ensure that there is enough
information that will make it easier for the creditor to make
a positive assessment and judgement.

Of course, the providers are very interested in getting the
information through an improved credit reporting system.
The better the system and processes are for gathering
this data, the better the risks of credit are mitigated. It
is here where the credit infrastructure build up will play
an important role. Credit will enable households to fund
needs for its comfortable existence and to consume or
acquire necessary assets for shelter and transport. Credit
will provide businessmen and entrepreneurs funds that
will help sustain and grow with the opportunities available.
Credit will make the economy grow and prosper, and it will
be facilitated not just by the provider improving the credit
infrastructure, but by the borrowers themselves being
keenly aware of the importance of building a reliable record
towards a positive financial footprint.

In this environment, one’s financial footprint becomes
essential. A financial footprint represents a trail of
(Benel D. Lagua is Executive Vice President at the
Development Bank of the Philippines. He is an active FINEX
member and a long time advocate of risk-based lending for
SMEs. The views expressed herein are his own and does not
necessarily reflect the opinion of his office as well as FINEX.)
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FINEX and Bloomberg TV Phils. MOA signing

– April 1, 2016 at Turf Room Manila Polo Club
with J. Albert Gamboa (Senior Producer, Bloomberg), Muriel Macaraig (Head of Production, Bloomberg), George
Chua (FINEX President), Rey Lugtu (sub-chair for Business Columns FINEX Media Affairs).

2016 Newly Inducted Members

From l-r: George S. Chua, Norman Vincent L. Wee, Richard Charles Ogden, Jesus Pedro S. Adan II, Ernesto A. Victa,
Rafael D. Consing, Jr., Jose Joel M. Sebastian, and Larie E. Concepcion.
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Editorial Notes
By: Normita A. Lansang-Villaruz
Editor-in-Chief

Simple Dreams
for Filipinos . . .
Sustainable economic growth and progress. Inclusive
growth and development. Peace and order. Better means
of transportation system. Comfortable roads and ease of
traffic flows and movements. Faster internet and ease of
communications. Better access to Education for the poor.
Housing for the poor. Better lives for the Filipinos. These
are our simple dreams for the nation.
It is less than a month now and we will be choosing our
Leaders to govern the nation. We pray for a clean and
honest election. We pray for good, honest and sincere
leaders who will work for our simple dreams to build
a great nation of Filipinos. Leaders who will be truly
serving the nation. We still have high hopes for the
Philippines. We love our country and we will vote wisely.

people to avoid in your life
You meet them anywhere whether in family
circles, at work, social circles, etc. You do not
have to be enemies with these people but if
possible avoid them if you can. It is easier
to avoid those who are not within your inner
family circles or your workplace premises
or department. If it is not possible to avoid
them, respond in a way that will not allow
these people to rob their negativism on you
or make you a monster yourself.
Anyway, here are the people to avoid to keep
your sanity and peace and maintain joy in
your life – there are other articles on this
same topic but I formed a list of my own
incorporating some from my readings:

THE TROLLS – they are so popular nowadays.
Try to avoid them particularly on Facebook or
other social media because you will be wasting your time and energy. They are usually
bullies online and maybe anonymous or with
real names. You can identify them because
their messages are incendiary without any
substance, vulgar and sometimes “below
the belt”. With the campaign season, they
are most visible online because whenever
somebody speaks against their candidate
not only one but several of them comes in

droves to attack you with merciless remarks.
I do not know if this is a strategy by some
political groups but it shows the values of
some people.

THE VELCRO – I borrowed this term from
Francis Kong in his article dated April 3,
2016 in Philippine Star when he mentioned
about people who seems are wired to everything negative even those in the past. They
are people who keep on repeating negative
things about the company through the years.
Some of them maybe people who were not
promoted because of mediocre performance
and rationalize this by blaming their company.
When new entrants come in who may have
all the potential and full of hope, the same
narratives are being passed to them and they
too became channels of those negativism.
THE DIVA – these are people you are trying
to please a thousand times but are never satisfied. You treat everybody for dinner in the
office and still the Diva has something to complain like the food is not her type. You give a
raise for the pay and the Diva complains that
if she works abroad she will receive a better
pay. There are a lot of people like this anywhere. Do not succumb to their complaints
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Life's Inner
Garden
By Wilma Inventor-Miranda
by giving them what they ask because
they will never be satisfied. Remember
you cannot please everybody.

THE FIRE DRAGON – this is my term
for people who easily lost their cool
and spew out hostile words and curses.
They can be very impulsive and can
throw shoes at you even their Prada
shoes. They are like the boss who is
the devil who wears Prada the movie
or they can be just a mere staff. Don’t
let them “fill your well with stones” by
instead responding in a cool and calm
manner.
In other words, they have a problem –
not you. So, do not let them be your
problem.

President’s Message
(continued from page 2)

(Photo, right): At the BancNet Governor
Tetangco Cup at Splendido Golf Club, with the
BSP Governor and Deputy Governor Nesting
Espenilla.
(Below): With Philippine Veterans Bank
Chairman Bobby de Ocampo and PVB President
Nilo Cruz at the Governor Tetangco Cup.

We also had another successful Economic Briefing
“2016: Looking for Growth Catalysts Amidst Market
Volatility” held last March 17 at the Makati Shangri-la
with 60 attendees which was not only self-liquidating
but also turned in modest profit for FINEX. A number
of FINEX members including myself participated in the
Governor Tetangco Cup last April 9 at the Splendido
Golf Club, almost in preparation for our own upcoming
event. We will be having the 12 th Parangal Golf
Tournament in honor of BSP Governor Tetangco this
coming May 21 also at the Splendido Golf Club and
we hope to see our FINEX golfers in full force.
With our hardworking committees, please watch out
for the numerous announcements of our various
upcoming activities for your professional development
and personal pleasure. I look forward to seeing all of
you in these well thought of events. Thank you for
your kind attention and may God bless all of us.

Giving the opening remarks during our Economic Briefing at the
Makati Shangri-la.
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